
Baseline 
Surveys 

Up to 
February 28 

EARNED MEDIA – Begin after baseline data collection 

Region 4 Rural Seat Belt Project  March 2009 – Florida CAMPAIGN SCHEDULE  12/12/2008 

Region 4 Seat Belt Project Florida March 2009 – EVALUATION SCHEDULE 

Rural DMV Awareness Surveys 

Rural and Control Mini 
Observation Surveys  

Baseline  

Baseline 

Pre-Data Week 1 Week 2 Post-Data 

March 22 - 28 March 1 - 7 March 15 - 21 March 8 - 14 

Post Data Surveys            
After March 21 

Rural and Control Mini 
Observation Surveys  

Rural DMV Awareness Surveys 

PAID MEDIA CAMPAIGN               
March  9  –  March  15 

RURAL ENFORCEMENT 
March  13   –  March 21 


